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• ASEAN has an opportunity to lead this global shift given its rapid industrialisation, wealth in 
natural resources, and economic integration, by becoming a hub for circular innovations, 
promoting complementarities in regional supply chains through technology exchange, whilst 
taking into account the different levels of development of the AMS. 

• ASEAN needs to create an enabling environment to sustain growth and accelerate it such as 
through enhancing innovative business models and coordinating resources towards circular 
investments.



EU trade relations with the Association of South-East Asian Nations. 
Facts, figures and latest developments

• ASEAN as a whole represents the EU’s 3rd largest trading partner outside Europe (after China 
and the US) with more than €271.8 billion of trade in goods in 2022. Bilateral trade in services 
amounted to €82.4 billion in 2020.

• The EU is ASEAN’s third-largest trading partner after China and the US, accounting for around 
10.2% of ASEAN trade.

• The EU is the second-largest investor in ASEAN countries. In 2020, its Foreign Direct 
Investment (FDI) stocks into ASEAN accounted for €350.1 billion. Although a more recent 
phenomenon, ASEAN investment in Europe has also been growing steadily and impressively to 
a total stock of over €172.4 billion in 2020.

• The EU's main exports to ASEAN are chemical products, machinery and transport equipment. 
The main imports from ASEAN to the EU are machinery and transport equipment, agricultural 
products, and other manufactured goods.

https://policy.trade.ec.europa.eu/eu-trade-relationships-country-and-region/countries-and-regions/association-south-east-asian-nations-
asean_en#:~:text=The%20EU%20is%20ASEAN's%20third,accounted%20for%20%E2%82%AC350.1%20billion.
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EU trade relations with Thailand
Facts, figures and latest developments

• In 2020, total bilateral trade between the EU and Thailand amounted to 
€29 billion.

• The EU is Thailand’s fourth largest trade partner (after China, Japan 
and the US), accounting for 7.5% of the country’s total trade. Thailand 
is the EU’s 26th largest trading partner worldwide.

• Thailand exported goods worth €15.1 billion to the EU in 2020. Key 
exports from Thailand are machinery and electronics and transport 
equipment, miscellaneous manufactured articles, as well as food 
products.

• The EU exported goods worth €11.3 billion to Thailand in 2020. Key EU 
exports to Thailand are machinery and transport equipment, chemicals 
and related products, and manufactured goods.

• Thailand is one of the most important destinations of European 
investments within ASEAN with €19.8 billion of outward stocks. The EU 
is the second-largest investor in Thailand after Japan.



EU Packaging & Waste 
Packaging Directive

https://www.pubaffairsbruxelles.eu/eu-institution-news/summer-2022-economic-
forecast-russias-war-worsens-the-outlook/



Readiness 
of the 

(regulatory) 
regime in 
Thailand?



The “C” Pillar of the 
BCG Model



The National Environment Board approved the 2nd National Action Plan on Waste Management (2022-2027)

• 80% of Municipal Solid Waste will be properly managed, 36% by encouraging waste separation at households and recycling and
• To promote Waste to Energy which expects to reduce the amount of waste to be improperly disposed (e.g., open dumping, open burning) and 

landfilled
• To increase the use of recycle materials in production lines from recyclable waste e.g., plastic waste and paper, glass, aluminum packaging waste, 

from 74% – 100%
• To reduce food waste to 28% resulting in prevention of odor in landfill sites and reduction of greenhouse gas emissions  
• Not less than 50% of community hazardous waste will be properly managed.
• 100% of Infectious waste and hazardous industrial waste will be properly managed.

The National Environment Board approved 
the 2nd Plan at the No.3/2565 (2022) 

meeting on August 3rd, 2022. 

How can convert this goal into a tangible outcome?

Verifiable actions in 
accordance with 

acceptable standards

https://www.exri.co.th/post/the-2nd-national-action-plan-on-waste-management-in-thailand





The existing legal 
framework in 

Thailand: Challenges 
& Opportunities

“1 KG”
The Measurement Act 1999 (Section 63): The indication of quantity of goods under section 62 or which the 
Packer displays on the package shall be accurate, and be in accordance with the quantity of the goods in the 
package. The indication of quantity of goods on the package which is inaccurate within the contingency rate as 
prescribed by the Minister shall be deemed accurate quantity indication. 

Jasmine rice 
Gor. Kor. 43

The Food Act 1978 (Section 27):  Food of the following characteristics shall be deemed an adulterated food: (4) 
food labeled to deceive or try to deceive purchasers in matters of quality, quantity, usefulness or special 
characteristic, or matters of place or country of production; 

Organic 
Thailand

The Consumer Protection Act 1979 (Section 22): An advertisement may not contain a statement which is unfair 
to consumers or which may cause adverse effect to the society as a whole; that is, notwithstanding such 
statement concerns with the origin, condition, quality or description of goods or services as well as the delivery, 
procurement or use of goods or services.
The following statements shall be regarded as those which are unfair to consumers or may cause adverse effect 
to the society as a whole:
(1) statement which is false or exaggerated;
(2) statement which will cause misunderstanding in the essential elements concerning goods or services, 
notwithstanding it is based on or refers to any technical report, statistics or anything which is false or 
exaggerated;

Consumer protection: but are they sufficient to support the “C” of the BCG and the D4R principles?

But the plastic 
package itself?



Laws and business trends in Thailand

https://sustainability.pttgcgroup.com/en/net-zero/decarbonization-pathways/portfolio-driven



In line with the EU’s standards?

These guiding principles apply to (inter alia) food 
packages made from polypropylene (PP) including 
the food-contact grade, the rigid packaging (Design 

for Recycling Guideline PP rigid food packaging) 
[collectively called the “PP Plastic”]







https://www.stsbeijing.org/contents/16588/

Thailand’s (and other ASEAN countries’) policy and legal framework are being 
developed to catch up the packaging and packaging waste rules of the EU.

Insights into 
Thailand's D4R 
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